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Abstract
Electronic cigarette (e-cigarette) advertising regulations differ across countries. This study examines how
differences in e-cigarette advertising regulations influence exposure to e-cigarette advertising, and
perceptions about what participants had seen and read about e-cigarettes. Data come from the ITC Four
Country Survey (Canada [CA], United States [US], Australia [AU] and United Kingdom [UK]) carried out
between August 2013 and March 2015 (n = 3460). In 2014, AU and CA had laws prohibiting the retail sale
of e-cigarettes containing nicotine while the US and UK had no restrictions, although a voluntary
agreement restricting advertising in the UK was introduced during fieldwork. Smokers and ex-smokers
were asked whether in the last six months they had noticed e-cigarettes advertisements and received free
samples/special offers (promotion), and about their perceptions (positive or otherwise) of what they had
seen or read about e-cigarettes. Data were analyzed in 2017. US and UK participants were more likely to
report that they had noticed e-cigarette advertisements and received promotions compared to CA or AU
participants. For TV and radio advertisements, reported exposure was higher in US compared to UK. For
all types of advertisements, reported exposure was higher in CA than AU. Overall, nearly half of AU
(44.0%) and UK (47.8%) participants perceived everything they had seen and read about e-cigarettes to
be positive, with no significant differences between AU and UK. Participants in countries with permissive
e-cigarette advertising restrictions and less restrictive e-cigarette regulations were more likely to notice
advertisements than participants in countries with more restrictive e-cigarette regulations.
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