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Abstract

Introduction: Novel tobacco-free oral nicotine products are not combusted, easy to conceal, available in
flavors, and do not contain tobacco leaf. Since 2016, oral nicotine product sales have increased and may
be gaining popularity among youth. This study aims to examine the trends in the prevalence and
correlates of oral nicotine product use among U.S. youth.

Methods: Data from participants aged 16—19 years in the U.S. International Tobacco Control Policy
Evaluation Project Youth Tobacco and Vaping Survey were analyzed cross-sectionally from August 2019,
February 2020, August 2020, February 2021, and August 2021. Weighted descriptive statistics and
logistic regressions were used to describe the use and correlates of oral nicotine products.

Results: Oral nicotine product use significantly increased from 3.5% in August 2019 to 4.1% in August
2021. Oral nicotine product use was most prevalent among those aged 18 years, male, and non-Hispanic
White. Those who used cigarettes (AOR=2.18, 95% CI=19.37, 40.88), nicotine vaping products
(AOR=4.27, 95% CIl=3.02, 6.04), and smokeless tobacco (AOR=28.14, 95% CI=19.37, 40.88) in the past
30 days were more likely to report recent use of oral nicotine products.

Conclusions: Although oral nicotine products are less popular among U.S. youth than cigarettes, nicotine
vaping products, and smokeless tobacco, their prevalence of use significantly increased. Oral nicotine
product users are more likely to use other nicotine products, but the availability of flavors and easy-to-
conceal design may be appealing to those who may not use nicotine products. Researchers should
continue to observe the behaviors associated with oral nicotine product use to inform the need for future
regulatory efforts.
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