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BACKGROUND AND METHODS
Tobacco use is still the leading cause of preventable disease and death in Canada. More than 47,000 Canadians died from 
tobacco use in 2017 alone, with an estimated $6.1 billion in direct healthcare costs and $12.3 billion in total overall costs.1

Canada’s Tobacco Strategy (CTS) aims to reduce the prevalence of tobacco use to less than 5% by 2035. Health Canada 
has invested $330 million over five years for new population-based and targeted programs and policies to help Canadian 
smokers to quit or reduce the harms of nicotine addiction, and to protect youth and non-tobacco users from the dangers of 
tobacco use. 
As a part of efforts to advance the goals of the CTS, Bill S-52 introduced amendments to the Tobacco Act and Non-Smokers’ 
Health Act to establish a new legal framework for regulating the manufacture, sale, labelling and promotion of tobacco and 
vaping products in Canada. The purchase of vaping products containing nicotine by adults became legal on May 23, 2018, 
following the implementation of Bill S-5. Current legislation that regulates vaping products in Canada includes the 2018 
Tobacco and Vaping Products Act (TVPA; previously 1997 Tobacco Act).3 New federal regulations introduced in Canada under 
the 2018 TVPA include:
 •  Health warnings on advertisements for vaping products and a nicotine warning on packaging for vaping products 

(August 7, 2020)4 
 •  Plain packaging for: (1) cigarettes, little cigars, tobacco products intended for use with devices, and all other tobacco 

products (November 9, 2019 at manufacturer/importer level; February 7, 2020 at retail level); and (2) cigars (other 
than little cigars) (November 9, 2020 at manufacturer/importer level; May 8, 2021 at retail level)5

 •  Slide and shell package format for cigarettes (November 9, 2021 at the manufacturer/importer level; February 7, 2022 
at the retail level)5

 •  Banning slim/superslim cigarettes (November 9, 2019 at manufacturer/importer level; February 7, 2020 at  
retail level)5

 •  Restrictions on the advertising and promotion of vaping products to youth, including a ban on advertising of  
vaping products in any place that youth can be exposed (August 7, 2020; September 6, 2020 for ban on  
point-of-sale promotion)4

 •  Setting a maximum nicotine concentration for vaping products and e-liquids of 20 mg/ml (effective July 8, 2021 at the 
manufacturer/importer level; and July 23, 2021 at the retail level)6

Health Canada is aiming to propose or finalize new regulatory measures to further reduce tobacco use and protect youth 
from inducements to use vaping products over the next two years, as set out under its 2021-2023 Forward Regulatory Plan 
and a public consultation on new health warning requirements.9 These include:
 • Health warnings on individual cigarette sticks
 •  Updating existing health warnings on cigarette packs and extending requirements to all tobacco products
 • Requiring manufacturers and importers to report information on tobacco and vaping products 
 • Restrictions on flavours for vaping products 
 •  Placing limits on the promotional elements that can appear on vaping product packages and restricting design 

features that are appealing to youth
In April 2021, the federal budget announcement also included an increase in taxes on tobacco products (effective April 20, 
2021). In December 2021, federal ministerial mandate letters confirmed the government’s commitment to moving forward 
with a national tax on vaping products and the introduction of a tobacco manufacturer cost recovery fee. 
Assessing the level of public support for innovative tobacco control policies is important as public opinion can influence 
policy change. Strong public support for measures may help to get issues onto the policy agenda, and increase political 
will to drive policy development and implementation.10, 11 Assessing the level of readiness to support new policies may also 
help decision-makers and advocacy groups to develop action plans that will be most effective for moving a policy forward. 
Over the past decade, there has been rapid growth in the market for novel alternative nicotine products, such as 
e-cigarettes and heated tobacco products (HTPs). These products are also known as Alternative Nicotine Delivery Systems 
(ANDS). In 2016, the ITC Project expanded its ongoing cohort survey of adult smokers to include ANDS users. 
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This report presents data from the ITC Wave 3 (2020) Canada Smoking and Vaping Survey on support for regulatory measures 
for cigarette/tobacco products and vaping products. The data was collected among a nationally representative sample of 
3650 adult (18 years and older) smokers, recent ex-smokers (who quit less than two years ago), vapers, and HTP users in 
an online survey between February 24 to May 31, 2020. To mitigate response burden, ITC Wave 3 Survey respondents were 
randomly assigned to receive one of two sets of questions on support for cigarette/tobacco product regulations, and one of 
two sets of questions on support for vaping product regulations. Data presented in this chapter are based on questions that 
appeared in the following ITC Wave 3 Survey modules.i Cigarettes Regulation Module 1 included a question about support for 
limiting the nicotine content of cigarettes. Cigarettes Regulation Module 2 included questions about support for completely 
banning cigarettes/tobacco, banning cigarette sales in convenience stores and gas stations, cigarette stick warnings, 
banning promotional discounting of cigarettes, mandating tobacco retailers to sell alternative nicotine products, and 
minimum age for purchase of cigarettes and vaping products. Vaping Regulation Module 1 included questions on support for 
banning vaping inside restaurants, workplaces, and bars/pubs. Vaping Regulation Module 2 included questions on support 
for banning promotional discounting of vaping products, restrictions on flavours in vaping products, and banning Internet 
sales of vaping products.

Characteristics of the ITC Canada Wave 3 (2020) Survey sample are presented in Table 1. Full details on the sampling and 
survey methods in each country are presented in the ITC Four Country Smoking and Vaping Survey technical reports, available 
at: https://itcproject.org/methods/. Graphs showing data on support for policies by province/region are presented in 
Appendix A.
i Readers can refer to the ITC Canada Wave 3 Survey at https://itcproject.org/surveys/canada/4cv3-ca/ for further details.
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Note that unlike other population-based surveys of tobacco and nicotine use, the ITC Canada Survey of adults 
only collects data from smokers, recent ex-smokers (who quit less than two years ago), e-cigarette users, and 
heated tobacco product users. It does not collect data from respondents who have never smoked nor used 
e-cigarettes or long-term ex-smokers and we are therefore unable to report results on support for policies 
among these groups.
Findings on support for policies addressing cigarette smoking and vaping are reported among smokers and 
vapers compared to survey respondents who did not use these products at the time of the survey. We refer 
to the comparison groups as “recent ex-smokers” who quit smoking less than two years ago and may use 
Alternative Nicotine Delivery Systems (ANDS) and “never-smoker ANDS users”. The user groups and sample 
sizes are as follows:
 •  Smokers (n=2843) include: (1) exclusive (at least monthly) cigarette smokers (n=1775) or smokers  

who also use e-cigarettes and/or use HTPs (n=1068). 
 •  Recent ex-smokers (n=651) include: (1) ex-smokers who quit less than two years ago and are not 

currently using e-cigarettes and/or HTPs (n=449), or (2) ex-smokers who quit less than two years ago and 
use e-cigarettes and/or HTPs (n=202).

 •   Never-smoker ANDS users (n=156) include never-smokers who use e-cigarettes and/or HTPs. 
 •  Vapers (n=1365) include: (1) exclusive (at least monthly) vapers (n=315), or (2) vapers who also smoke 

and/or use HTPs (n=1050). 
Data on selected measures from Canada are also compared with data collected at the same time from 
respondents in three other high-income ITC countries – Australia, England, and the United States (US). 
Estimates are weighted and adjusted by sex, age group, and time in sample.

https://itcproject.org/methods/


Characteristic Canada 
n (%)

Atlantic* 
region 
n (%)

Quebec 
n (%)

Ontario 
n (%)

Prairie 
region† 

n (%)
Alberta 

n (%)
British 

Columbia 
n (%)

Sex
Male 1,646 (45.1) 183 (47.5) 219 (48.9) 117 (44.3) 117 (43.3) 601 (47.1) 409 (40.7)
Female 2,004 (54.9) 202 (52.5) 229 (51.1) 147 (55.7) 153 (56.7) 676 (52.9) 597 (59.3)
Age group (years)
18-24 992 (27.2) 75 (19.5) 91 (20.3) 61 (23.1) 56 (20.7) 315 (24.7) 394 (39.2)
25-39 882 (24.2) 99 (25.7) 120 (26.8) 84 (31.8) 74 (27.4) 298 (23.3) 207 (20.6)
40-54 836 (22.9) 86 (22.3) 102 (22.8) 56 (21.2) 74 (27.4) 315 (24.7) 203 (20.2)
55+ 940 (25.8) 125 (32.5) 135 (30.1) 63 (23.9) 66 (24.4) 349 (27.3) 202 (20.1)
Ethnicity
White 2,866 (79.8) 311 (82.1) 318 (72.1) 191 (73.8) 240 (90.2) 929 (74.1) 877 (88.3)
Other/Not reported 726 (20.2) 68 (17.9) 123 (27.9) 68 (26.3) 26 (9.8) 325 (25.9) 116 (11.7)
Income
Low 1,025 (30.1) 90 (25.0) 112 (26.7) 82 (32.5) 87 (34.7) 337 (28.5) 317 (33.8)
Medium 976 (28.7) 95 (26.4) 133 (31.7) 68 (27.0) 69 (27.5) 341 (28.8) 270 (28.8)
High 1,403 (41.2) 175 (48.6) 175 (41.7) 102 (40.5) 95 (37.9) 505 (42.7) 351 (37.4)
Not reported 246 (6.7) 25 (6.5) 28 (6.3) 12 (4.6) 19 (7.0) 94 (7.4) 68 (6.8)
Education
Low 1,010 (27.8) 113 (29.5) 99 (22.5) 77 (29.2) 86 (32.0) 311 (24.4) 324 (32.4)
Medium 1,616 (44.5) 160 (41.8) 212 (48.1) 109 (41.3) 128 (47.6) 554 (43.5) 453 (45.3)
High 1,006 (27.7) 110 (28.7) 130 (29.5) 78 (29.6) 55 (20.5) 409 (32.1) 224 (22.4)
Not reported 18 (0.5) 2 (0.5) 7 (1.6) 0 (0.00) 1 (0.4) 3 (0.2) 5 (0.5)
Smoking/Vaping/HTP use Status
Smokers 2,843 (77.9) 299 (77.7) 355 (79.2) 219 (83.0) 211 (78.2) 1,016 (79.6) 743 (73.9)
Exclusive at least monthly 
cigarette smoker 1,775 (48.7) 175 (45.5) 210 (46.9) 128 (48.5) 129 (47.8) 635 (49.7) 498 (49.5)

At least monthly smoker who 
vapes and/or uses HTPs  1,068 (29.2) 124 (32.2) 145 (32.4) 91 (34.5) 82 (30.4) 381 (29.8) 245 (24.4)

Recent ex-smokers 651 (17.8) 75 (19.5) 76 (17.0) 37 (14.0) 49 (18.1) 211 (16.6) 203 (20.2)
Ex-smoker who does not 
currently vape and/or use HTPs 449 (12.3) 47 (12.2) 55 (12.3) 22 (8.3) 37 (13.7) 140 (11.0) 148 (14.7)

Ex-smoker who vapes and/or 
uses HTPs  202 (5.5) 28 (7.3) 21 (4.7) 15 (5.7) 12 (4.4) 71 (5.6) 55 (5.5)

Never-smoker ANDS users 
(vapes and/or uses HTPs) 156 (4.3) 11 (2.9) 17 (3.8) 8 (3.0) 10 (3.7) 50 (3.9) 60 (6.0)

Vapers 1,365 (37.4) 157 (40.8) 175 (39.1) 110 (41.7) 100 (37.0) 478 (37.4) 345 (34.3)
Exclusive at least  
monthly vaper 315 (8.7) 36 (9.4) 33 (7.4) 17 (6.5) 20 (7.4) 101 (7.9) 108 (10.8)

Vaper who smokes  
and/or uses HTPs 1,050 (28.9) 121 (31.4) 142 (31.8) 93 (35.4) 80 (29.7) 377 (29.6) 237 (23.6)

* Newfoundland and Labrador, Prince Edward Island, Nova Scotia and New Brunswick 
† Manitoba and Saskatchewan

Table 1. Characteristics of the ITC Canada Smoking and Vaping Survey Wave 3 (2020) Survey Sample (unweighted data)
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SUPPORT FOR CIGARETTE/TOBACCO PRODUCT 
REGULATION IN CANADA
This section presents findings on the level of support among smokers, recent ex-smokers who quit smoking in 
the last two years, and never-smoker ANDS users for six regulatory measures for cigarette/tobacco products: 
(1) reducing nicotine in cigarettes/tobacco products, (2) mandating tobacco retailers to sell alternative nicotine 
products, (3) banning promotional discounting of cigarettes/tobacco products, (4) requiring health warnings on 
cigarette sticks, (5) completely banning cigarettes/tobacco products, and (6) banning cigarette/tobacco sales in 
convenience stores and gas stations. 

Support for regulating contents of cigarettes/tobacco products
Reducing nicotine in cigarettes/tobacco
Nicotine in cigarettes is powerfully addictive and the primary reason that smokers find it difficult to quit.12 Randomized clinical 
trials conducted with adult smokers have consistently found that reducing the nicotine content in cigarettes to very low levels 
significantly reduces smoking rates and nicotine dependence, with minimal compensatory smoking behaviour.13, 14, 15, 16 However, 
existing studies examining the impact of reduced nicotine cigarettes are limited to short-term data collected from small samples 
in the US, and there is not yet direct evidence on whether statistically significant effects are clinically important.17 Regulators  
may also need to consider effective supply-side measures to minimize the risk of a potential illicit market for normal nicotine 
content cigarettes due to demand among smokers who are not interested in switching to low nicotine cigarettes or quitting 
smoking altogether.18 
The WHO Study Group on Tobacco Regulation (TobReg) Advisory Note recommends mandated reductions in nicotine to 
minimally addictive levels that are supported by comprehensive regulation of all nicotine- and tobacco-containing products.19 
In March 2018, the US FDA issued an Advanced Notice of Proposed Rulemaking to obtain information for the development of a 
tobacco product standard to lower nicotine in cigarettes to minimally or non-addictive levels.21 However, this potential rule was 
subsequently formally removed from the FDA’s list of rules in the regulatory process, though the FDA has said that it remains 
a possibility. No country has implemented regulations to reduce the nicotine content of cigarettes to date. However, the New 
Zealand government’s action plan to achieve Smokefree Aotearoa that was launched in December 2021 calls for mandating very 
low nicotine levels in smoked tobacco products.20
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To measure support for a nicotine standard to reduce the addictiveness of cigarettes and roll-your-own tobacco, the 
ITC Canada Survey asked respondents:

 •  Provided you could get nicotine elsewhere (e.g., in vaping products and nicotine replacement products), would you 
support or oppose a law that reduced the amount of nicotine in cigarettes and roll-your-own tobacco, to make them 
less addictive?

It should be noted that this survey question does not measure support for a specific level of nicotine reduction, and whether 
respondents are aware that nicotine is the primary addictive component of cigarettes rather than the primary cause of smoking-
related diseases and mortality. Moreover, respondents may not fully understand the personal implications of switching to use 
of reduced nicotine cigarettes (e.g., less rewarding, less likely to satisfy urges to smoke and cravings), and are unlikely to have 
experience with using such products. For these reasons, the following results should be interpreted with caution. 
The ITC Survey showed that a significantly higher percentage of Canadian never-smoker ANDS users (79%) said that they would 
“strongly support” or “support” a policy that would reduce nicotine in cigarettes/tobacco to make them less addictive, if they had 
access to alternative nicotine products, compared to recent ex-smokers (61%) and smokers (64%) (see Figure 1). 



Figure 1. Support for cigarette/tobacco product regulation among smokers  
(at least monthly), recent ex-smokers*, and never-smoker ANDS users*, 2020

Support for mandating tobacco retailers to sell alternative  
nicotine products 
Canada’s Tobacco Strategy recognizes that some smokers may not be able to or are unwilling to quit, and supports a harm 
reduction approach to provide smokers with information on and access to less harmful sources of nicotine. 
Cigarettes and other combustible tobacco products are widely recognized as the most harmful nicotine delivery system. 
Mandating tobacco retailers to sell lower-risk products could provide a way to ensure that smokers have access to less harmful 
nicotine alternatives, such as nicotine replacement therapy (NRT) and nicotine vaping products. 
In all Canadian provinces except Quebec, the sale of NRT is permitted in tobacco retail locations such as convenience stores. 
However, tobacco retailers do not generally keep NRT products in stock due to low consumer demand. In most Canadian 
provinces/territories, nicotine vaping products can be purchased at various retail locations where tobacco products are also 
sold, including convenience stores, and gas stations. At the time of writing of this report, Prince Edward Island is the only 
province where the sale of all nicotine vaping products is restricted to specialized tobacconist shops only, and the sale of all 
flavoured vaping products (except tobacco) is prohibited. Several other provinces have also introduced regulations that restrict 
the sale of flavoured vaping products to specialty vape shops only (all flavours except tobacco, menthol, or mint in Ontario and 
Saskatchewan; and all flavours except tobacco in British Columbia).
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Support for lowering nicotine in cigarettes/roll-your-own tobacco was significantly higher among smokers in Canada (64%), 
compared to England (58%), Australia (55%), and the US (51%). These results are similar to those found by previous ITC studies 
of support for a policy to reduce nicotine in cigarettes/tobacco among smokers in Canada (70%), Australia (59%), England (62%), 
and the US (57%).22, 23



It should be noted that this survey question did not provide information on the specific types of products in the latter  
two categories. 
More than half of respondents said that they would “strongly support” or “support” a law that requires cigarette/roll-your-own 
tobacco retailers to sell alternative nicotine delivery products, with lower support among smokers (55%), compared to both  
recent ex-smokers (67%) and never-smoker ANDS users (72%) (see Figure 1).
More than half of smokers in Canada (55%) said they would support a law that requires cigarette/roll-your-own tobacco retailers 
to sell alternative nicotine delivery products, which was significantly higher in comparison with smokers in England (49%) and the 
US (43%), and lower in comparison with smokers in Australia (64%). 

Support for restricting the marketing and sale of cigarettes/ 
tobacco products 
Banning promotional discounting of cigarettes/tobacco products
Article 13 of the WHO Framework on Tobacco Control (FCTC) obligates Parties to implement effective measures against tobacco 
advertising, promotion, and sponsorship (TAPS). Article 13 guidelines recommend a comprehensive ban on all forms of TAPS.
The 2018 TVPA prohibits most forms of direct and indirect marketing and promotion of tobacco products in Canada, including 
promotional gifts, discounts, prizes, or rewards with the purchase of tobacco products. However, price discounts between 
manufacturers and retailers are still permitted, which allows for price differentiation that provides smokers with ways to avoid 
the impact of tobacco tax increases.29 The availability of discounted cigarettes undermines the public health benefits of higher 
cigarette prices. Promotional offers on cigarettes is associated with smoking uptake among youth and adults30, 31, 32; and increased 
and sustained smoking, increased smoking relapse, and decreased cessation among adults.25 
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To measure support for equitable access to alternative nicotine products, the ITC Canada Survey asked respondents: 

 •  Would you support or oppose a law that requires shops/stores that sell cigarettes/roll-your-own tobacco to also sell 
alternative nicotine vaping products and nicotine replacement products?

To measure support for a ban on promotional discounting of cigarettes/tobacco, the ITC Canada Survey asked 
respondents: 

 •  Would you support or oppose a law that bans the use of promotional marketing for cigarettes and roll-your-own 
tobacco, such as coupons and price discounts?

At this time, further research is needed to determine whether nicotine vaping products are effective smoking cessation aids. A 
2021 review of clinical studies concluded that using e-cigarettes that contain nicotine may be associated with increased quit rates 
among adult smokers, compared to using nicotine-free e-cigarettes, nicotine replacement therapy (such as patches or gum), no 
support for stopping smoking, or behavioural support only.24 Another 2021 review of clinical studies concluded that e-cigarettes 
containing nicotine were more effective in helping smokers to quit and remain abstinent for up to six months than nicotine 
replacement therapies, usual care, or nicotine-free e-cigarettes.25 On the other hand, population-based studies have found that 
e-cigarettes are equally or less effective for smoking cessation than medically approved nicotine replacement therapies.26, 27, 28

More than half of respondents said that they would “strongly support” or “support” a ban on promotional discounting, with 
higher support among recent ex-smokers (82%) compared to both smokers (53%) and never-smoker ANDS users (63%) (see 
Figure 1).
Support for a ban on promotional discounting of cigarettes/roll-your-own tobacco was significantly higher among smokers in 
Canada (53%) than in the US (26%). This pattern of findings may reflect country differences in the regulatory environment. One 
might expect to see higher policy support in Canada, where consumers have fewer opportunities to purchase reduced price 
cigarettes compared to the US. For example, coupons are banned in Canada but not in the US, and exposure to direct consumer-
targeted discounting is more limited in Canada than in the US.

The availability of discounted cigarettes undermines the public health benefits of higher cigarette 
prices. About half of smokers (53%) in Canada “support” or “strongly support” a ban on promotional 
discounting of cigarettes/tobacco.



One-third of smokers (33%) said they would support health warnings on cigarette sticks, which was significantly lower than 
support among recent ex-smokers (60%) and never-smoker ANDS users (57%) (see Figure 1). The level of support for cigarette 
stick warnings in Canada is lower than that observed in other high-income countries. For example, a study of adult smokers (aged 
18+ years) in Australia, Canada, the US, and the UK found that 50.7% of all respondents “strongly agreed” or “agreed” that health 
warnings should be used on cigarette sticks in their country.37 Another study of adults (aged 17+ years) in Australia found that 
68.9% of current smokers agreed that individual cigarette sticks should include health warnings, compared to 88.0% of non-
smokers and 82.2% of ex-smokers.38

The ITC 2020 Survey showed that one-third of smokers said they would support warnings on cigarette sticks in Canada (33%), 
which was significantly higher compared to support in Australia (24%) and comparable to support in England (31%) and the  
US (30%). 

Total ban on cigarette/tobacco sales
The implementation of evidence-based tobacco control measures since the WHO FCTC entered into the force in 2005 has been 
effective in reducing smoking prevalence in many countries worldwide, including Canada who became a Party to the FCTC in 
2004.39, 40 In order to achieve further reductions in smoking prevalence, some tobacco control advocates and researchers have 
called for governments to take steps towards eliminating the sale of tobacco products. For example, the global “Project Sunset” 
campaign led by Action on Smoking and Health (US) encourages policymakers to implement plans to phase out the commercial 
sale of combustible tobacco products, with a focus on providing financial transition support to retailers, and cessation support  
to smokers.41

Currently, no country has banned the sale of tobacco products completely. The Bhutan government enacted legislation to prohibit 
the sale of all tobacco products in 2010, but lifted the ban in September 2020, stating that they were doing so to prevent cross-
border transmission of COVID-19 due to those who were smuggling cigarettes into Bhutan from India.42 In January 2021, Beverly 
Hills and Manhattan Beach became the first two cities in the US to remove tobacco products from stores.43 
Given the potential political and social challenges to an outright ban on smoked tobacco products, some researchers have 
suggested the introduction of different supply-side measures to phase out the sale of tobacco products over time.44, 45 No 
country has implemented such measures at the national level to date. However, in December 2021, the New Zealand government 
launched an action plan to achieve Smokefree Aotearoa 2025.20 The plan sets out bold actions that will be taken over the next 
four years and beyond, including a commitment to significantly reduce the current number of tobacco retailers, and to introduce 
a tobacco-free generation policy that makes it illegal to sell tobacco products to people born after 2008 onwards. Findings of 
a modelling study based on the New Zealand Smokefree 2025 goal showed that a tobacco-free generation policy would lead 
to reductions in smoking uptake and prevalence, denormalize smoking, and encourage quit attempts.46 In July 2021, the town 
of Brookline, Massachusetts became the first city in the US to adopt regulations to prohibit the sale of tobacco products and 
e-cigarettes to anyone born after 1 January 1, 2000.47
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Displaying health warnings directly on individual cigarette sticks has the potential to increase the effectiveness  
of on-pack warnings, and further enhance the impact of plain packaging in Canada. The ITC Canada Survey  
asked respondents:

 • Would you support or oppose a law that requires all individual cigarette sticks to have a printed health warning?

Health warnings on cigarette sticks
Guidelines for the implementation of WHO FCTC Article 11 recommend that Parties consider the introduction of health warnings 
and messages that are printed directly on cigarette tubes, filters, and papers. No country has yet introduced legislation requiring 
the display of health warnings directly on cigarette sticks; however, in June 2021, HL Bill 29 was introduced in the House of  
Lords to require tobacco manufacturers to print health warnings on individual cigarette sticks and cigarette rolling papers and  
is currently awaiting its second reading by the United Kingdom (UK) Parliament.33 Cigarette stick warnings are also being 
considered by Health Canada, further to a public consultation initiated in 20189, as a part of efforts to achieve less than 5% 
tobacco use by 2035. 
A 2018 systematic review of studies of smokers’ and non-smokers’ perceptions of visual cigarette stick attributes found that 
health warnings on cigarette sticks are effective for increasing quit intentions and reducing the appeal of cigarettes among youth 
and young adults.34 A 2019 study commissioned by Health Canada also showed that on-cigarette health warnings make smoking 
and cigarettes less attractive to youth and adult smokers, and are generally considered as credible.35 A 2020 study found that 
smokers across age groups from 16 to 55+ years thought that on-cigarette warnings would lead smokers to stub out cigarettes 
early or reduce consumption, encourage or lead to quitting, or deter youth and non-smokers from initiation.36



About one-third of smokers (30%) said that they would “strongly support” or “support” a total ban on smoked tobacco products 
within 10 years, if the government encourages smokers to use alternative nicotine products, which was significantly lower than 
support among recent ex-smokers (53%) and never-smoker ANDS users (43%) (see Figure 1).
Support for a total ban on smoked tobacco products within 10 years was comparable among smokers in Canada (30%), Australia 
(30%), and England (29%), but significantly lower in the US (18%) compared to the other three countries. 

Restricting locations for cigarette/tobacco purchase 
In Canada, smoked tobacco products are widely available for legal purchase by adults in a number of retail locations. Restricting 
the sale of tobacco products to a limited number of specific retail outlets has been proposed as one strategy to denormalize 
tobacco products and reduce impulse purchases. Studies have also found that reducing the number of tobacco outlets decreases 
cigarette purchases48, and increases quit attempts among adult smokers.49

The ITC Canada Survey asked respondents: 

 •  Would you support or oppose a law that totally bans smoked tobacco products (such as cigarettes, cigars, and 
cigarillos) within 10 years, if the government encourages smokers to use alternative nicotine products like vaping 
products and nicotine replacement products instead?

The ITC Canada Survey asked respondents:

 •  Would you support or oppose a law that bans the sale of cigarettes and other smoked tobacco products from 
convenience stores and gas stations?

Support for banning the sale of cigarettes/smoked tobacco products from convenience stores and gas stations was significantly 
higher among recent ex-smokers (51%) than smokers (25%) and never-smoker ANDS users (28%) (see Figure 1).

Restricting the sale of tobacco products to a limited number of specific retail outlets has been  
proposed as one strategy to denormalize tobacco purchases and reduce impulse purchases. One 
quarter of smokers (25%) and about half of recent ex-smokers (51%) in Canada “support” or  
“strongly support” banning the sales of cigarettes and other smoked tobacco products from 
convenience stores and gas stations.

The New Zealand government has launched a bold new Smokefree Aotearoa 2025 Action Plan which 
includes a commitment to significantly reduce the current number of tobacco retailers among other 
innovative measures. The plan is set to be truly transformative and could be an example for others to 
imitate or adapt.
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SUPPORT FOR VAPING PRODUCT REGULATION IN CANADA
At this time, scientific evidence on the potential long-term benefits and unintended negative consequences of 
vaping on public health remains inconclusive. There is general agreement among members of the scientific and 
public health community that vaping is less harmful than smoking, with the recognition that these products are not 
completely harmless; however, there is no consensus on the degree of harm reduction.50, 51 This is largely due to 
the lack of evidence on the long-term impact of different approaches for regulating vaping products on trajectories 
of product use among both smokers and never-smokers, the health effects of vaping, and the effectiveness of 
vaping for smoking reduction and cessation.52 As a result, there is still intense debate among researchers and 
policymakers on the optimal regulation of vaping products. 
This section presents findings on the level of support among vapers, smokers, and recent ex-smokers who quit 
smoking in the last two years for eight regulatory measures for vaping products: (1) limiting nicotine in vaping 
products, (2) banning all flavours in vaping products except tobacco and menthol, (3) banning all flavours in vaping 
products except tobacco, (4) banning promotional discounting of vaping products/e-liquids, (5) banning Internet 
sales of vaping products, (6) banning vaping inside restaurants, (7) banning vaping inside workplaces, and  
(8) banning vaping inside bars and pubs. 

Support for regulating contents of vaping products
Reducing nicotine in vaping products
In Canada, adults can legally purchase vaping products containing nicotine. Federal regulations that limit the nicotine 
concentration in vaping products to 20 mg/ml (from previous nicotine cap of 66 mg/ml) came into force at the manufacturer/
importer level on July 8, 2021, and at the retailer level on July 23, 2021.6 
Prior to the federal nicotine cap, several provinces had already implemented regulations to lower the concentration of nicotine 
in vaping products in order to make them less appealing to youth. In September 2020, Nova Scotia and British Columbia 
implemented regulations to limit the nicotine concentration of vaping products to 20 mg/ml. In July 2020, Ontario implemented 
restrictions on the sale of vaping products containing >20 mg/ml nicotine to specialty vape shops. 
A 20 mg/ml nicotine limit for e-liquids has been required by the European Union (EU) since the 2014 EU Tobacco Products 
Directive53 (effective May 20, 2016, with full implementation by May 20, 2017). Studies evaluating compliance with the nicotine 
cap in the EU have found that the vast majority of adult vapers used e-liquids with TPD-compliant nicotine concentrations after the 
limit came into effect.54, 55

To measure support for restricting nicotine in vaping products, the ITC Survey asked respondents:

 • Would you support or oppose a law that limits the amount of nicotine allowed in e-cigarettes and/or e-liquid?ii

It should be noted that this survey question measured support for a proposed nicotine cap for vaping products among 
respondents in Canada, the US, and Australia; and support for an actual nicotine cap among respondents in England. 
A significantly higher percentage of recent ex-smokers (79%) said that they would “strongly support” or “support” a law that 
limits the amount of nicotine allowed in vaping products, compared to vapers (67%) and smokers (64%) (see Figure 2). 
More than 2 in 3 vapers said they would support limiting the amount of nicotine in vaping products in Canada (68%), which was 
significantly higher compared to vapers’ support in England (44%), the US (39%), and Australia (26%). 

ii This section presents data from the ITC Wave 2 (2018) Survey, as this question was not included in the ITC Wave 3 (2020) Survey. 
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Figure 2. Support for vaping product regulation among vapers 
(at least monthly), smokers*, and recent ex-smokers*, 2020

Restricting flavours in vaping products
The use of vaping products among youth in Canada has increased rapidly, with the prevalence of past 30-day vaping among 
students in grades 10 to 12 increasing from 14.6% in 2016-17 to 29.4% in 2018-19.56, 57 The latest data suggests that youth vaping 
may be levelling off, with no significant change in past-30 day vaping among youth aged 15 to 19 years between 2019 and 2020 
(15% vs 14%).58, 59 However, vaping rates among Canadian youth remain high, and it is still unknown at this time whether youth 
vaping will continue to decrease over time. 
The popularity of vaping among youth and young adults has raised concern over the impact of flavoured vaping products that 
are highly appealing to both of these age groups.60, 61 In 2020-21, 91.9% of Canadian vapers aged 16 to 24 years reported the use 
of flavoured vapes at initiation, and 90.3% reported current use of flavoured vapes.62 In order to curb the rise in youth vaping, 
several Canadian provinces have adopted regulations to restrict the sale of flavoured vaping products. At the time of writing of 
this report, restrictions on the sale of flavoured vaping products to specialty vape shops were implemented (except tobacco, 
menthol or mint flavours) in Ontario (July 2020) and Saskatchewan (September 2021), and British Columbia (except tobacco 
flavour) (September 2020). Bans on the sale of non-tobacco flavoured vaping products were implemented in Nova Scotia (April 
2020)iii, Prince Edward Island (March 2021), and New Brunswick (September 2021). New legislation to ban the sale of non-tobacco 
flavoured vaping products was adopted in Nunavut (June 2021) but has not yet been proclaimed into effect. 

iii  Nova Scotia was the only province with a ban on the sale of flavoured vaping products (effective April 2020) at the time of the ITC Wave 3 
(2020) Canada Survey (conducted February 24 to May 31, 2020). 
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To strike a balance between protecting youth from inducements to use vaping products while providing options for adult smokers 
who have transitioned to or would like to transition to the use of vaping products as a less harmful source of nicotine than 
cigarettes, Health Canada has proposed new regulations to restrict flavours in vaping products to tobacco and mint/menthol.63 A 
public consultation to gather feedback on this regulatory proposal was conducted from June 18, 2021 to September 2, 2021. 
It is currently unknown whether the proposed federal regulations to restrict the sale of vaping products to a limited range of 
flavours (tobacco and mint/menthol) will discourage youth vaping while helping adult smokers to quit. There is also concern that 
smokers and ex-smokers who currently use flavoured vaping products will switch to cigarettes after flavoured vaping products are 
removed from the market. 

Vapers were more likely to support restrictions on flavours in vaping products that they do not use. Support for banning all 
flavours in vaping products except tobacco and menthol was significantly higher among vapers who used tobacco/no flavours 
(42%), compared to vapers who used fruit, candy or other flavours (15%). There was no difference in support among vapers who 
used tobacco and menthol/menthol flavours (25%) compared to the other two user groups. Support for banning all flavours in 
vaping products except tobacco was significantly higher among vapers who used tobacco/no flavours (35%), compared to vapers 
who used fruit, candy or other flavours (13%). There was no difference in support among vapers who used tobacco and menthol/
menthol flavours (20%) compared to the other two user groups. 
Results also showed that support for a ban on all flavours in vaping products except for tobacco and menthol was significantly 
higher among recent ex-smokers (61%) compared to smokers (47%), with higher support reported by both of these groups 
compared to vapers (29%). Similarly, support for a ban on all flavours in vaping products except tobacco was significantly higher 
among recent ex-smokers (57%) compared to smokers (40%), with higher support reported by both of these groups compared to 
vapers (25%) (see Figure 2). Among vapers, there was higher support for a ban on all flavours in vaping products except tobacco 
and menthol than for a ban on all flavours except tobacco (29% vs 25%). 
A recent ITC multi-country study by Gravely et al.64 examined support for a potential ban on non-tobacco flavours in vaping 
products among adult vapers who use the flavours that would be banned. The results showed lower policy support among vapers 
in England (3.6% strongly support, 9.5% support), and the US (2.7% strongly support, 9.9% support) relative to vapers in Canada 
(4.8% strongly support, 11.6% support); however, the differences were not significant.

Support for regulating the promotion and sale of vaping products
Banning promotional discounting of vaping products
Tobacco price promotions are a key marketing strategy used by tobacco companies to attract new consumers and to reward 
existing consumers for repeated purchases.65 It is possible that exposure to price promotions for vaping products may also 
encourage initiation and continued product use among price-sensitive populations, especially youth. For example, a 2021 study 
of US youth found that past-year receipt of e-cigarette price promotions was positively associated with e-cigarette initiation, 
current use, and ever regular use at one-year follow-up.66

Promotional discounts for tobacco products through rebates, coupons or buy-one-get-one free offers increase consumption 
and undermine tax increases. Early evidence from the US suggests that demand for e-cigarettes may be even more price-
responsive than demand for combustible cigarettes, and that increasing e-cigarette prices would significantly reduce demand for 
e-cigarettes.67 
In Canada, the 2020 Vaping Products Promotion Regulations prohibits sales promotions for purchase of a vaping product in retail 
locations that are accessible to youth, including offers of gifts, bonuses, premiums, cash rebates, or right to participate in games, 
draws, lotteries or contests. However, price discounts and product giveaways are still permitted.68 In Quebec, free samples and 
coupons for vaping products are prohibited.

To measure support for restricting flavours in vaping products, the ITC Canada Survey asked respondents the 
following questions:

 •  Would you support or oppose a law that bans fruit, candy, and other flavours in vaping products and/or e-liquid, 
so that only tobacco and menthol flavours would be available?

 •  Would you support or oppose a law that bans menthol, fruit, and other flavours in vaping products and/or e-liquid, 
so that only tobacco flavour would be available?

To measure support for a ban on promotional discounting of vaping products and e-liquids, the ITC Survey asked 
respondents:

 •  Would you support a law that bans vaping product and e-liquid promotions, such as free samples, coupons, 
and price discounts?
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Support for banning promotional discounting of vaping products/e-liquids was significantly higher among recent ex-smokers 
(75%) compared to smokers (53%), with higher support reported by both of these groups compared to vapers (37%) (see  
Figure 2). 
Support for banning promotional discounting of vaping products/e-liquids was significantly higher among vapers in Canada 
(36%) than in England (28%) and the US (21%). The lowest level of policy support observed in the US may reflect higher exposure 
to and use of price offers for vaping products, relative to Canada and England. For example, a 2016 ITC study found higher self-
reported exposure to price offers, such as discounts or coupons, for vaping products among adult smokers and vapers in the US 
(42.3%), compared to those in England (31.5%) and Canada (25.9%). Self-reported use of price offers for vaping products was also 
higher in the US (21.7%), compared to England (10.3%) and Canada (7.8%). Of those who were exposed to price offers for vaping 
products, use of price offers was significantly lower in Canada (30.1%) and England (32.7%) than in the US (51.2%).69 

Banning Internet sale of vaping products
In Canada, most vapers purchase their products from vape shops and online retail outlets. Among Canadian vapers aged 15 years 
and older, online sources were identified as the second most common source after vape shops for the purchase of both vaping 
devices (22%) and vaping liquids (23%) in June 2019.70 
At the time of the writing of this report, Quebeciv was the only Canadian jurisdiction with a ban on the sale of vaping products 
on the Internet. In all other Canadian provinces/territories, adults aged 18 years and older can legally purchase vaping products 
online. Nevertheless, there is evidence that Canadian youth below the legal age can easily purchase vaping products over 
the Internet as online retailers do not always require proof of age69, and deliverers of online purchases do not always meet 
federal requirements for age verification.71 The 2020 Vaping Products Promotions Regulations4 require regulated parties to use 
appropriate technological means and services to effectively verify the age of individuals (that goes beyond age verification box 
or self-declaration), prior to providing access to online vaping advertisements; however, the Regulations do not specify the 
measures that must be implemented.

To measure support for banning vaping in indoor smoke-free workplaces and public places, the ITC Canada 
Survey asked respondents the following questions:

 • Would you support a law that bans the use of vaping devices at indoor workplaces? 
 • Would you support a law that bans the use of vaping devices at restaurants? 
 • Would you support a law that bans the use of vaping devices at bars and pubs?

The ITC Survey asked respondents:

 • Would you support or oppose a law that bans the sale of vaping products on the Internet?

Support for banning Internet sales of vaping products was significantly higher among recent ex-smokers (63%) compared to 
smokers (46%), with higher support reported by both of these groups compared to vapers (29%) (see Figure 2).

Support for banning vaping in indoor smoke-free places
The 2016 WHO report prepared for the seventh session of the Conference of the Parties (COP7) recommends that Parties that 
have not banned the importation, sale, and distribution of Electronic Nicotine Delivery Systems and Electronic Non-Nicotine 
Delivery Systems (ENDS/ENNDS) consider prohibiting the use of these products in indoor spaces or at least where smoking is 
not permitted to minimize the possible potential health risks to those who use these products and to protect non-users from 
exposure to their emissions.72 As of September 2021, 55 countries prohibit or restrict the use of e-cigarettes in public places, with 
a comprehensive ban in four of these countries.73 
Most Canadian jurisdictions have implemented sub-national legislation that bans the use of vaping products in indoor public 
places and workplaces where smoking is banned. Every province/territory prohibits vaping in indoor public places, including 
bars, restaurants, shops, and other venues; and in indoor workplaces (except Saskatchewan, and the Northwest Territories).74

Recent ex-smokers reported significantly higher levels of support for bans on indoor vaping compared to both smokers and vapers 
in the following public places: workplaces (91% recent ex-smokers vs 76% smokers and 73% vapers), restaurants (92% recent 
ex-smokers vs 80% smokers and 76% vapers), and bars and pubs (79% recent ex-smokers vs 68% smokers and 61% vapers) (see 
Figure 2). 
Support for bans on indoor vaping was significantly higher among vapers in Canada (where vaping is prohibited in public places 
and workplaces in 11 of 13 provinces/territories), compared to vapers in England and the US (where vaping is permitted in public 
places). Vapers in Canada reported significantly higher levels of support for bans on indoor vaping compared to vapers in England 
and the US in: workplaces (72% in Canada vs 55% in England and 56% in the US); restaurants (77% in Canada vs 60% in England 
and 58% in the US); and bars/pubs (60% in Canada vs 49% in England and 39% in the US).
IV  Quebec was the only province with a ban on Internet sales of vaping products (effective November 2015)  

at the time of the ITC Wave 3 (2020) Canada Survey (conducted February 24 to May 31, 2020).
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SUMMARY OF FINDINGS
More than 3 in 5 respondents support lowering nicotine in cigarettes to make them less addictive.
 •  Support for lowering the amount of nicotine in cigarettes/roll-your-own tobacco to make them less 

addictive was higher among never-smoker ANDS users (79%) than recent ex-smokers (61%) and  
smokers (64%). 

More than half of respondents think that less harmful nicotine products should also be available in retail 
locations where cigarettes are sold. 
 •  Support for a law that mandates cigarette/roll-your-own tobacco retailers to sell alternative nicotine 

vaping products and nicotine replacement products was higher among recent ex-smokers (67%) and 
never-smoker ANDS users (72%) than smokers (55%).

Canadians who do not smoke or use vaping products are more likely to support restrictions on the 
marketing and sale of these products than smokers/vapers.
 •  There was a wide range in the level of support for restrictions on the marketing and sale of cigarettes/

tobacco products, with recent ex-smokers and never-smoker ANDS users reporting higher support for 
most policies than smokers. Support was highest for banning promotional discounting of cigarettes/
roll-your-own tobacco (82% recent ex-smokers, 63% never-smoker ANDS users, 53% smokers), followed 
by requiring health warnings on cigarette sticks (60% recent ex-smokers, 57% never-smoker ANDS users, 
33% smokers), and a total ban on smoked tobacco products in 10 years if government encourages use 
of alternative nicotine products (53% recent ex-smokers, 43% never-smoker ANDS users, 30% smokers). 
Support was lowest for banning the sale of cigarettes/tobacco products in convenience stores and gas 
stations (51% recent ex-smokers, 28% never-smoker ANDS users, 25% smokers). 

 •  There was a similar pattern in levels of support for restrictions on the marketing and sale of vaping 
products, with stronger support for all measures reported by recent ex-smokers and smokers compared 
to vapers. There was higher support for banning promotional discounting of vaping products and 
e-liquids (75% recent ex-smokers, 53% smokers, 37% vapers) than for banning the sale of vaping 
products on the Internet (63% recent ex-smokers, 46% smokers, 29% vapers). 

About one-third of vapers who use tobacco/no flavours support banning flavours in vaping products, with 
higher levels of support among smokers and recent ex-smokers compared to vapers. 
 •  Support for banning all flavours in vaping products except tobacco and menthol was higher among 

vapers who use tobacco/no flavours (42%) than vapers who use non-tobacco flavours (15%). Across  
all user groups, support was higher among recent ex-smokers (61%) and smokers (47%) than among 
vapers (29%). 

 •  Support for banning all flavours in vaping products except tobacco was higher among vapers who use 
tobacco/no flavours (35%) than vapers who use non-tobacco flavours (13%). Across all user groups, 
support was higher among recent ex-smokers (57%) and smokers (40%) than among vapers (25%).

Most respondents support bans on the use of vaping devices in indoor smoke-free places, with higher 
levels of support among recent ex-smokers than smokers and vapers.
 •  More than 9 in 10 recent ex-smokers, and more than 7 in 10 smokers and vapers support a ban on indoor 

vaping in workplaces (91% recent ex-smokers, 76% smokers, 73% vapers), and restaurants (92% recent 
ex-smokers, 80% smokers, 76% vapers).

 •  More than 7 in 10 recent ex-smokers, and more than 6 in 10 smokers and vapers support a ban on indoor 
vaping in bars and pubs (79% recent ex-smokers, 68% smokers, 61% vapers).

Support for the proposed regulations on cigarettes and vaping products was consistently higher among 
smokers and vapers in Canada compared to those in Australia, England, and the US.
 •  In all four countries, support was highest for lowering nicotine in cigarettes or roll-your-own tobacco 

(range: 51% smokers in the US to 64% smokers in Canada), and for limiting the amount of nicotine in 
vaping products (range: 26% vapers in Australia to 68% vapers in Canada); and lowest for a total ban 
on smoked tobacco products in 10 years if government encourages use of alternative nicotine products 
(range: 18% smokers in the US to 30% smokers in both Canada and Australia). 
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CONCLUSION
In March 2017, the Canadian government adopted the target of less than 5% tobacco use by 2035. Since 
then, Health Canada has taken some positive steps towards this goal by implementing new federal 
regulations to protect youth against the harms of vaping and nicotine addiction. These include plain 
packaging for cigarettes, restrictions on the advertising and promotion of vaping products, and capping 
nicotine levels in vaping products and e-liquids to 20 mg/ml. In addition, the government is committed to 
implementing a national tax on vaping products and a tobacco manufacturer cost recovery fee. However, 
further measures are needed for Canada to achieve its tobacco use goal and to further protect youth and 
others from nicotine addiction.

The ITC Canada Survey measured support for regulatory measures for cigarettes/tobacco products and 
for vaping products among smokers, vapers, recent ex-smokers (quit less than two years ago), and 
never-smokers who use ANDS (e-cigarettes and/or heated tobacco products). Of six proposed regulatory 
measures for cigarette/tobacco products, support among smokers was highest for nicotine reduction in 
cigarettes/tobacco to make them less addictive – a measure supported by about two-thirds of smokers. 
About half of smokers support a ban on promotional discounting of cigarettes/tobacco, and a requirement 
for tobacco retailers to sell alternative nicotine products. About one-third of smokers support a total 
ban on cigarettes in 10 years if alternative nicotine products are encouraged, and health warnings on 
cigarette sticks; and one-quarter support a ban on cigarette sales in convenience stores and gas stations. 
Compared to smokers, support for these measures was generally higher among recent ex-smokers and/or 
never-smoker ANDS users. 

Of eight proposed vaping product regulations, support among vapers was highest for policies that were 
implemented before or after the ITC Survey (February to May 2020). Specifically, more than 6 in 10 vapers 
supported limiting nicotine in vaping products, which was required under provincial regulations in Nova 
Scotia and British Columbia (September 2020), and under federal legislation (July 2021) after completion 
of the ITC Survey. There were similar levels of support among vapers for restrictions on vaping in indoor 
smoke-free places, which were largely implemented under provincial/municipal regulations at the time of 
the survey. More than one-third of vapers who use tobacco/no flavours support restrictions on flavours for 
vaping products, while less than one-fifth of those who use non-tobacco flavoured vapes support such a 
flavour restriction. About one-third of vapers support bans on promotional discounting of vaping products 
and bans on the sale of vaping products on the Internet. Support for all vaping product regulations was 
generally higher among smokers and/or recent ex-smokers than among vapers. 

There is an urgent need for organized efforts across all levels of government to establish a comprehensive 
action plan to accelerate the implementation of measures that will put Canada on the path to lower 
tobacco use to 5% by 2035. ITC Canada Survey findings suggest that there is substantial support among 
Canadian smokers, vapers, and recent ex-smokers for regulatory measures that could help to achieve this 
goal and further protect youth and non-users against the harms of vaping. 



APPENDIX A: CIGARETTE/TOBACCO AND VAPING POLICY 
SUPPORT BY PROVINCE/REGION, 2020

 Regulation on contents of cigarettes/tobacco products
Figure A1. Support for nicotine reduction in cigarettes/tobacco to make them less addictive among smokers 

(at least monthly) and recent ex-smokers†, by province, 2020*

Regulation for access to alternative nicotine products
Figure A2. Support for requiring tobacco retailers to sell alternative nicotine products among smokers 

(at least monthly) and recent ex-smokers†, by province, 2020*
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Restrictions on marketing and sale of cigarettes/tobacco products

Figure A3. Support for a ban on the promotional 
discounting of cigarettes/tobacco among smokers (at least 

monthly) and recent ex-smokers†, by province, 2020*

Figure A5. Support for a total ban on cigarettes/tobacco 
in 10 years if government encourages use of alternative 

nicotine products among smokers (at least monthly) and 
recent ex-smokers†, by province, 2020*

Figure A4. Support for requiring health warnings on 
cigarette sticks among smokers (at least monthly) 

and recent ex-smokers†, by province, 2020*

Figure A6. Support for a ban on cigarettes/
tobacco sales in convenience stores and gas 

stations among smokers (at least monthly) and 
recent ex-smokers†, by province, 2020*
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Regulations on the contents of vaping products
Figure A7. Support for limiting nicotine in vaping products among vapers 
(at least monthly), smokers†, and recent ex-smokers†, by province, 2018*

Figure A8. Support for a ban on all flavours in vaping products 
except tobacco and menthol among vapers (at least monthly), 

smokers†, and recent ex-smokers†, by province, 2020

Figure A9. Support for a ban on all flavours in vaping 
products except tobacco among vapers (at least monthly), 

smokers†, and recent ex-smokers†, by province, 2020
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Regulations on promotion and sale of vaping products
Figure A10. Support for a ban on the promotional discounting of vaping products/e-liquids among vapers 

(at least monthly), smokers†, and recent ex-smokers†, by province, 2020

Figure A11. Support for a ban on the sale of vaping products on the Internet among vapers 
(at least monthly), smokers†, and recent ex-smokers†, by province, 2020
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Restrictions on vaping in indoor smoke-free places
Figure A12. Support for a ban on vaping inside restaurants among vapers 
(at least monthly), smokers†, and recent ex-smokers†, by province, 2020

Figure A13. Support for a ban on vaping inside 
workplaces among vapers (at least monthly), smokers†, 

and recent ex-smokers†, by province, 2020

Figure A14. Support for a ban on vaping inside  
bars/pubs among vapers (at least monthly), smokers†, 

and recent ex-smokers†, by province, 2020
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